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The Problem

It is now the fastest growing marketing channel in the world - and it 

shows no sign of tapering off.

The creator economy and more specifically influencer marketing, is a 

hot topic in the marketing world.

The Gen Z population, those born between 1996-2010 will take over 

Millennials as the largest consumer base by 2026.

This gives us just under 5 years to solidify ourselves in the market, as a 

Gen Z-facing digital platform, and we’re well equipped to do so.
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With spikes in consumer spending within the digital age, that’s 

exactly where we fit in - to drive these sales for brands in real-time.

We’re here to revolutionise the way in which brands promote 

themselves - through a sophisticated and analytics-backed 

platform that positions products and services to influencers and 

content creators within their locality and online.

And the craziest part is that we’re surprised no ones executed it 

seamlessly and embedded it into creator culture yet.

User-generated endorsements, promotions, 
collaborations, affiliations and PR stunts are 
the key drivers of virality and vanity.
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The Market

Existing influencer marketing platforms and 

agencies are struggling to stay up to date with 

the changing trends and general minefield of 

the creator economy - and the social media 

ecosystems that go with it.
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Inauthentic creator profiles

One of the biggest issues brands and influencer 

marketers face is the sheer amount of fake profiles 

and forged engagement on social media channels. 

Potential for Gen Z recognition

The largest consumer market for products and 

services will be Gen Z within the next 5 years.

Contractual complexity

The influencer marketing industry is dominated by 

agencies and long-term, legally-binding contracts.

  

No rates system

There’s no industry-standard for what content 

creators charge and what brands should pay, aside 

from rate cards and brand media value “calculators”.

Algorithm changes on social networks

Agencies are aware of changing algorithms on social 

media but are not updating creators to make sure 

they can fulfill the campaign properly.

Hard to measure ROI & attribution window

Platforms are limited in sharing analytics to the end-

user, usually only reserved for the brand.

  

Huge gaps in governance

The governing bodies for digital advertising are 

clamping down on unfair adverts.

Loss of effectiveness in long term campaigns

Most agencies running campaigns are utilising trends 

and data which is outdated and not relevant to the 

market at the given time.

Standalone campaigns with no flexibility

Existing platforms are linear in offering campaign 

options and are severely limited in choice from the 

brand perspective.
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Competition Analysis

£6.9bn in 2020
M A R K E T  S I Z E

CAGR 30%
F R O M  2 0 2 1  -  2 0 2 8

2020 - £14m of sales revenue 2020 - £7.2m of sales revenue 2020 - £5.4m of sales revenue 2020 - £3.7m in sales revenue
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The Solution

We want to dominate the space and innovate until we capture the market, and we’ll 

do that by creating a digital product that works for both brands and creators.

We’re not here to add ourselves to the expanding list of platforms and agencies 

utilising content creators in 2021.

Backed by the latest technology with APIs into every relevant social media platform, 

we’ve introduced our product to a market with some big differences.

The Influxcrowd app does this in real-time. It will completely transform how brands 

run campaigns with content creators.

And it’s perfectly marketed to both, not just the brands.
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D A S H B O A R D A U D I E N C E

Dashboard showcasing all active 
campaigns for the brand

Choose your audience categories 
and creator classes

A N A LY T I C S

In-depth analytics for campaign 
and creator performance

R E V I E W

View, approve or reject media 
received from content creators
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H O M E

See all relevant and nearby brand 
campaigns

C A M P A I G N

View campaign details and brand 
offers

P R O F I L E

Manage your profile and view your 
total payout
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The Digital Product

Embed into social lifestyle like 
never before

The world’s first real-time UI for 

influencer marketing, at street 

level.



Track metrics and pay out 
accordingly 

When we said we want to 

revolutionise, we really meant it 

with our Performance Measured 

Payouts (PMP).


Smart contracts that 
categorise social influence

By creating an in-app economy, 

we gamify the way in which 

social media content creators 

earn points for campaigns, to 

drive value to brands.


A buzzing market that’s in 
hypergrowth

Influencer marketing last year 

was worth £6.9bn out of a total 

creator economy size of £75.8bn 

and we’re innovating into it at the 

perfect time.



Our own proprietary 
technology

Agile in-house development with 

100% IP rights and the ability to be 

flexible.


A scalable business model 
with futureproofing

Low overhead, maximum 

scalability and forward facing for 

the next Gen X.





2021 2022

2023
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Roadmap

Web app 
soft-launch 
(MVP)

 

Waitlist 
& early 
adopters 



Native app
& API 
development 
begins 



Viral 
pre-launch 
strategy 



Hard-launch 
of native app

Scale up in UK & 
enter UAE + US 
markets

Build out more 
product features

Embed into 
future tech




Roadmap
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The Revenue Model

The Revenue Model
Influxcrowd has three primary revenue streams

Subscriptions
All tiered plans

Activations
One-off costs for

campaigns

Campaign fees
Performance Measured 

Payouts (PMP)

A number of additional revenue opportunities 
will arise as the platform connects e.g. PR 
integrations, sponsorships and brand events.
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The Exit Strategy

Sale to existing platforms within wider niche or related businesses 

Sale to private investors as part of future investment rounds

Sale to tech players seeking an entry to the creator market

White label to enterprise model

Initial Public Offering (IPO)
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Total Revenue £160,725 £1,131,845 £1,810,952

Revenue

£10,489 £818,314 £1,372,009

£8,160 £75,720 £121,152

£25,476 £899,993 £1,439,988

£89,999 £156,132 £249,811

2022 (Last Quarter) 2023 2024

Performance Measured Payouts (Management Fee)

Subscriptions (Monthly)

Campaigns (Activations)

Cash at Bank

Financial Forecast

Financial Forecast   3 Year Financial Forecast

Total Expenditure £150,236 £313,530 £438,943

Expenditure

£12,000 £120,000 £168,000

£120,000 £168,000 £235,200

£18,236 £25,530 £35,743

2022 2023 2024

Marketing

Resources and Research & Development

General & Admin



Organic content 
creation and cross-
platform delivery to 

drive virality

Paid media which 
targets and 

captures Gen Z 

Amplifying user 
generated and custom 
created content on all 
social media channels.

Strategic and viral paid 
marketing initiative 

to target and retarget 
devices

B2B Acquisition and 
commercial lead 

generation

Lifestyle product 
positioning and 

globalisation

Resource for and fulfil 
B2B outreach targets 

by promoting use case 
activity

Roll out strategic 
narrative to promote 
our lifestyle product 
on a global scale via 

commercial advertising
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The Market Approach

The Market Approach



Studio

Broom House 39/43, 

London Road, Hadleigh, 

Benfleet, England, 

SS7 2QL

Contact

+44 (0) 208 164 2747

hi@influxcrowd.com

influxcrowd.com

@influxcrowd

Thank you!
We hope you enjoyed our presentation - feel free to ask us questions now or 

contact us on the details below.




